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This campaign kit has been prepared for the Australian Federation of Disability Organisations (AFDO).

AFDO is the peak national body for organisations of people with disability.

Our vision is to achieve a community where people with disability can participate in all aspects of social, economic, political and cultural life. Our mission is to champion the rights of people with disability in Australia to enable full participation in Australian life. 

We work to achieve this by:

· lobbying governments and other institutions on disability issues
· advising government, disability organisations and other organisations about their disability policies
· informing and educating the general community about disability
· supporting disability organisations and people with disability and
· researching disability issues
Our members are organisations of people with disability. Our current membership includes:

National Members

· Australian Association of the Deaf
· Australian Mental Health Consumer Network
· Blind Citizens Australia
· Brain Injury Australia
· Deafness Forum of Australia
· National Association of People Living with HIV/AIDS
· National Council on Intellectual Disability
· National Ethnic Disability Alliance
· Physical Disability Council of Australia
· Women with Disabilities Australia
State Members

· Access for All Hervey Bay
· Disability Australia
· Disability Resources Centre (Victoria)
· People with Disability Western Australia

For further information about AFDO or this campaign please contact:

Australian Federation of Disability Organisations

Ross House, 247 Flinders Lane, Melbourne 3000

Phone: 03 9662 3324

Email:  office@afdo.org.au
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The Australian Federation of Disability Organisations (AFDO)
1. Who are we?
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AFDO is a membership organisation. The members are organisations that speak for people with all types of disability. This includes intellectual disability, physical disability, deafness, blindness, women with disability, people with a brain injury, people with a disability who come from different countries, people with a mental illness, and people with HIV/AIDS.

A person is chosen from each organization to work together to improve the lives of people with disability.
2. What does AFDO do?

· We talk to the Government about what people with disability need 

· We tell people with disability about things that are happening that are important to them

· We help people with disability to speak for themselves
3.  What is Access to Premises?
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Access to Premises means being able to get into and around buildings.

The Commonwealth Government has said that it will make changes to the rules that say how buildings must be built.  This will make sure that people with disability can use the buildings.  But this is taking a long time and people with disability want it to happen more quickly.

AFDO has put together some information about Access to Premises. 

AFDO wants to get the Commonwealth Government to make new rules for buildings soon.  And we want State Governments and Local Governments to help.

There are some ideas of things that you can do if you would like to let the Government know that you are not happy about how long it is taking to make new rules for buildings.

Do you want to know more?
[image: image9.wmf]You can phone Samantha or Collette at AFDO  


 

PH: 03 9662 3324

Or you can ring your local state Disability Council
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Email

samantha.jenkinson@afdo.org.au 

collette.oneill@afdo.org.au
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Your Voice Matters
What can you do to get Local, State and Federal Governments listen to your concerns about the rules for buildings?

You can join the Access to Premises Campaign

AFDO thinks that there are three things you could do.

· You could look at how many of the businesses, services and buildings in your local area you can use easily.

· You could talk to other people in your local area about any trouble you have using buildings.

· You could also let some politicians know what you think. You can do this by writing to particular politicians.

These are politicians who are responsible for putting in place the rules for buildings.  They are in your Local Council and your State or Territory Government.

You will see that there are a number of different ideas of how to let people know how you feel about Access to Premises. 

There is

· A survey you can use to check how easy it is for you to use your local buildings.

· A list of organisations that you could speak to or write to about Access to Premises.

· A letter to send to politicians.  This is not in Plain English. You can choose to sign this letter and send it. Otherwise, you can talk to a support person, and write your own letter, or you can contact Samantha or Collette at AFDO.

· A media release. This is not in Plain English. You can choose to send this. Otherwise, you can talk to a support person, and write your own media release, or you can contact Samantha or Collette at AFDO.

· Information on what to say if you would like to contact your local radio station. You might find it helpful to contact a support person, or your state Disability Council if you would like to do this task.

· Information on how to write case studies. These are stories about what has happened to real people. They help politicians understand the sort of things that really happen to people and how it must feel.

· Information on how to get a newspaper to write your view on what is happening with the Disability Support Pension. This is called an Op-Ed piece.

· Information on how to write a letter to the editor.

· Information on how to organise a media or press conference
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Campaign Kit
Introduction: Your Voice Matters

AFDO is the peak national body for organisations or groups of people with a disability. This campaign is about people with a disability being actively involved in lobbying for change in their local communities and across Australia.

In order for this campaign to be successful we need to be loud and clear with our message.

We need to educate our communities about the issues faced by people with disability.

We need to get the message across to those who do not want to listen to what we have to say.

We need to work together to show that Access to Premises does not just affect people who use wheelchairs or white canes, but is an issue that affects the whole community.

By campaigning together we can make sure that people with disability and our family and friends have a powerful voice in determining whether we continue to live in a country where people with disability cannot access the same businesses and services as those without a disability, or if we can make Australia a country where all business and services are accessible to everyone.

Background

In 1981 with the International Year of the Disabled, the world recognised that people with disability are a legitimate part of their communities. One of the many issues debated and discussed since then is how best to make sure that people with disability can participate in everyday community life.

The Commonwealth Disability Discrimination Act 1992 (DDA) was introduced to ensure that the basic rights of people with disability were recognised and protected. (Similar laws exist in each state and territory.) The DDA sets out who is protected by the law; what areas of life are covered; when someone can make a complaint if they believe they have been discriminated against; and areas where the law does not apply.

The DDA makes it unlawful to discriminate against a person with disability and says that businesses, Governments and service providers should take steps to ensure they do not act unlawfully. 

Often when businesses, Governments and service providers have not taken action to get rid of access barriers, people with disability who have experienced discrimination get together to push for change or to make a formal complaint.

It is the job of organisations like the Human Rights and Equal Opportunity Commission (HREOC) (or the state and territory anti-discrimination agencies) to help when a complaint has been made. HREOC helps the two parties to reach an agreement, or conciliation.

Getting changes through lodging complaints is important. But while an individual complaint can fix an individual’s access problems, like not being able to get into a local shop, complaints rarely result in large scale or systemic change throughout the business community. 

It is also difficult to use individual complaints to improve the way that all new buildings are designed and constructed.

An Access to Premises Standard for new and renovated buildings
For this reason, there is a part of the DDA that allows the Government to develop Disability Standards to cover Access to Premises (Premises Standard).

A Premises Standard would more clearly define what a building owner or operator has to do when building a new building or renovating an existing building in order to comply with the DDA.

The Commonwealth Government announced in 2000 that it would look at developing a Premises Standard. The Government asked the Australian Building Codes Board to do this work in consultation with the disability sector, the building industry and the State and Territory governments. 

The Government proposed that it should develop a Premises Standard and at the same time make changes to the Building Code of Australia (BCA). The Building Code of Australia is the nationally agreed rules about buildings that each State and Territory puts into their local building laws. The Government thought it made sense to make a Premises Standard and a BCA that said the same thing about access.

The Premises Standard and a new BCA would both provide the same information on how a building should be built to provide good access.

This would mean that in future new buildings and existing buildings undergoing renovation would have better access as required by the DDA. Given that most public buildings undergo renovation or upgrade every so often, the Premises Standard would have a positive effect on existing buildings over time.

After much discussion and debate the draft Premises Standard was released for public comment in March 2004. Changes to the Standard were made as a result of the consultation. 
During the discussions to develop the Premises Standard, there were a number of issues that the disability sector and the building industry could not agree about. In June 2006 the Australian Building Codes Board sent a report to the Federal Government with recommendations about what should be done in those areas where there was not agreement. This report was sent to the Federal Attorney-General. The report and its recommendations are not public and since then there has been little news about what is happening to the Premises Standard. 

In fact, there has been almost no public information about what is happening with the Premises Standard since April 2004. 

Existing Buildings
Even when a Premises Standard is finalised it will only apply to new buildings and existing building that are being renovated or upgraded. Community campaigners need to develop strategies to improve access to those buildings that are not being renovated. 

This is a particular concern for businesses that operate out of older buildings in High Street shopping strips. While some buildings might have limited potential to be adapted to suits the needs of every member of the community the business serves, most buildings can be renovated to improve their accessibility and usability for people with a disability. 

Another concern is those buildings that have been heritage listed and for a variety of reasons cannot be made accessible. This issue is beyond the scope of the Access to Premises Campaign and needs to be addressed sometime in the future.

What Is The Access to Premises Campaign?

The Access to Premises Campaign is aimed at making our country a truly accessible place where all Australians can live, work and play, and aims to create change on two levels by:

1. Providing local advocates with the skills they need to lobby to improve access in their own local communities.

And
2. Supporting local advocates to lobby their local councils, and their State or Territory Attorney-General and Planning Minister to get them to:

a) push for the Federal Government to move forward with a Premises Standard that reflects existing rights under the DDA and 

b) support the speedy introduction of state-based changes to building law that reflect the Premises Standard

The Access to Premises Campaign is designed to help individuals and groups to act locally and contribute to achieving change at a national level. By educating your local leaders and decision makers including Local Government and State and Federal members of parliament, you can help create change and hopefully have a hand in making Australia accessible for everybody.

Running a Targeted Campaign

The campaign has three (3) phases and provides support materials for each phase.

Phase 1: Collect information and undertake surveys on how many businesses, services and public places are accessible in your local area. 
Use the check sheet at the end of this document to develop a profile of your local community. The phase is also used to collect local stories about the consequences of being able to and unable to access your local community and to gather contact details of people and organisations in your community who may be able to help or who can be influenced to create the changes needed to make your community more accessible.
Phase 2: Use your findings to educate your local community about the issues faced by people with disability trying to live in your community. 

Use the materials in the Tool Kit to get the message out to your local community about how not having complete Access to Premises affects you, your family and your friends. 

Phase 3: Write to your State or Territory Planning Minister and Attorney-General and ask them to work with other Local Councils and States to encourage the Federal Government to introduce a Premises Standard that meets your needs.

Use the sample letters and petition to lobby your local Member of Parliament and your State or Territory Ministers for planning as well as your State or Territory’s Attorney-General. 

 A consistent message

The most powerful campaigns are those where the issues are local, the stories are real and the people doing the lobbying are the people affected. Because this is a national campaign, it is important that we all send the same message.
The Access to Premises Campaign’s message is that:
· People with a disability want access to the same buildings as everyone else.
· People with a disability want to be able to work, shop and experience cultural and leisure activities just like everyone else.
· Anything less than that is discrimination.
By using ideas from this kit you can ensure that your voice is heard in your community. 

AFDO will be providing updates and campaign success stories on our website and are also happy to link you in with other people campaigning in your electorate.
Keep checking our website to find out the latest news on the ACCESS TO PREMISES CAMPAIGN. Go to http://www.afdo.org.au
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The Tool Kit
The Tool Kit
Introduction

The secret to running a community based campaign is to make the issues as local and as personal as possible. You need to have up-to-date information about access in your local community. You need to let members of your local community know how being able to access local businesses is going to affect people with disability and others both personally and professionally. You then need to get this information to the people in power so they can make the changes that are needed.

Our strength is that we have our own lives and stories to share, we are everywhere and we have the ability to capture the interest of the voting public’s imagination. 
The basic tools in your campaign kit

· Information about your local community

· Personal stories of people with a disability and how they can, or cannot access their local community.
· A contact list of local leaders and others who can help you.

· A list of community networks in your area

· A publicity kit including:

· a statement of what issues you are campaigning for

· profiles of key organisations and people

· media releases

· photographs and video clips highlighting the issues you are advocating for.

· Tools to lobby your local politicians and leaders.
· Letters to local leaders and the media about accessing premises in your community.

Phase 1: Information Gathering
4. Gathering local information 

To be an effective campaigner and advocate you need to have accurate, up-to-date information that is relevant to the issue you are campaigning about.

You need to know:
· Information about your local community
· Which businesses are (or are not) accessible
· People’s stories: how (lack of) access affects people in your community
· Your contact list:
· The people you can contact for help 
· The names and details of the people you will be lobbying
· The contact details of media outlets
5. Information about your local community
The type of information you need about your local community includes how many people live in your community, how old they are, how many businesses there are and what type of industry they represent (retail, service, manufacturing, farming etc) and what state the local economy is in.

This information will help you to produce evidence to support your campaign. The more you know about your target audience and the aims of your campaign, the more effective you will be when arguing the issues. 
For example, if a local building contractor says that the local economy will not support the additional cost of making buildings accessible, you may be able to show them information about your area that highlights the additional benefits to older members of your community who may not see themselves as having a disability but who have arthritis in the knees and find it difficult to use stairs.
A good place to start when looking for this information is your local library and your local council offices. 

6. Which businesses are (or are not) accessible
Use the Access Audit Checklist at the back of this document to gather information about the accessibility of the businesses you pass. As you look at each building you pass use the check list to see how accessible the building is and what needs to done to make it more accessible.
Use this information to develop a profile of your area. For example; 10 cafes/restaurants in the area with only 3 accessible, 2 post offices only one of which has a low access counter, 5 convenience shops in the area none of which allow access for people using wheelchairs. 

Go through your local newspaper or just do a check online for job vacancies in your area. If you know the business that is hiring note down whether it is accessible to people with disability—could a person with disability work there at the job that is advertised?

How many businesses are based on the first (or higher) floor (e.g. above a shop) and are inaccessible for someone who uses a wheelchair, a pram or who can’t use stairs for whatever reason?
This information can form a picture of how accessible your local area is. The result of your survey can be used in the letters and media releases you do in Phase 2 of the campaign.
7. Collecting people’s stories: how (lack of) access affects people in your community
We all have stories about trying to get somewhere and the taxi doesn’t show or the embarrassing event in the shopping centre and maybe even that funny thing that happened sometime due to a misunderstanding by someone.

The personal stories of our lives can be a powerful tool in creating change in our communities. You can use your own story plus you can help other people tell theirs. Before you use someone else’s story you need their permission. 
Collect the basic facts of the story along with the person’s name and contact number so you can get in touch with them later if you need to get permission to publish their story or if they are happy to talk in public about their life experiences.

These stories can form the basis of a local campaign as they show real people facing real issues in their own community.

For the Access to Premises Campaign, use stories about people’s working lives, shopping trips and experiences when going to the movies, having a night out with family and friends or going to the local agricultural show.

The stories don’t have to be complex or overly detailed. The easiest way to collect the story is to have people sit down and record an incident in their lives that directly reflects the issue you are campaigning for. 

For example, Jane Doe lives in an outer metropolitan suburb and needs to travel an hour each way by public transport so that she can do her shopping at an accessible shopping centre even though there is another shopping strip five minutes from her front door. Her story could look like this:
My name is Jane and I live five minutes from High Street. I need to spend three hours a week catching a bus and a train so I can do my shopping because I cannot access the shops on High Street. If the shops were easy to get into I would be able to spend more time working and with my mother.

You could use this as it is or edit it slightly so it fits on a brochure, flyer, web site or media release. An edited version could look like this:

Jane lives five minutes from the shopping strip on High Street. She spends 3 hours every week just getting to and from an accessible shopping centre. If the High Street shops were accessible she would be able to spend more time at her job and with her family.
8. Your contact list
Starting out with a contact list and building as you go is a good way of keeping track of where you are going with the campaign. The details of the people you contact can help to map your progress through a campaign.

Having to research a contact list also makes you aware of who and what is available in your local community as a resource and possible target for your campaign.

Most of these people will be listed in your local White Pages or advertised in your local paper. If you need help finding contact names or addresses try your local library, community health centre or post office.
The people you can contact for help:
· Local disability and/or welfare organisations
· Local service club secretary (lions, rotary, apex, rsl, cwa)
· Local sporting clubs
· Local faith-based organisations (churches etc)
The names and details of the people you will be lobbying:

· Local Government Council Members
· Local Chamber of Commerce Secretary 
· Local State Lower House Member
· Local State Upper House Member
The contact details of media outlets:
· Local television
· Local radio 
· Local newspaper 
Phase 2: Educating your community

Now that you have:
· information about the levels of access in your local community;
· stories of how people are affected by not having access to their community; and 
· a list of people to contact.

What next?
9. Making links in your local community

Forming links with local organisations is important in a number of ways:

· Their members could add to the number of people campaigning for Access to Premises which will show that it is an important issue that needs to be addressed.
· They provide legitimacy to what you are doing. Official bodies are more likely to listen to established organisations than individuals.
· They may be able to provide resources like office space, postage, phone calls etc.
· They may have more experience in campaigning, talking to politicians and the media and may be willing to show you how it is done.
More often than not a phone call or email to the manager or CEO of the organisation or the Minister of the church will start the ball rolling on forming an alliance. Many regions have network meetings of various groups on a monthly or bi-monthly basis that you may be able to tap into. You can find out about these by contacting a manager of a disability service in your area.

There are other organisations you may wish to approach in order to share information. These can be a great place to share your story and the story of other people with disability.

You may wish to write or phone the following people with an offer to speak at their next function (their AGM for example) about how they can help make your local community more accessible for people with disability.

· Local Chamber of Commerce Secretary 

· Local service club Secretary (Lions, Rotary, Apex, RSL)

· Local sporting clubs Secretary

10. Writing letters
Each group of people you write to will need a slightly different approach; one letter will not be appropriate for everyone.

The secret to writing a targeted letter is to be clear about the message. It is a good idea to know the likely view the person or organisation you are writing to has about the issues of Access to Premises.
Here are a few guidelines to follow to write an effective letter:
1. Be polite. Do not use language that you would find insulting or threatening if the letter was aimed at yourself. Remember you are trying to win the person over to your side or keep them there if they are already a supporter.
2. Make sure you are writing to the correct person or organisation. One of the things that can slow a request for support or information down is that it has been sent to the wrong person. 

3. Include your correct name and address.

4. Be concise and to the point.

5. Double check your facts before making any claims. 
The most effective letters:
· Are addressed to a specific person
· Address one issue and discuss only that issue.

· Provide current information on a current situation.
· Illustrate the impact of current situation on specific groups of people.
· Give an idea on how the future situation could look.
· Say how you hope to achieve this along with the assistance of the person you are writing to.
· Are one, or at the most, two pages long. Additional information can be included in the form of reports, brochures, flyers and the like (e.g. Missed Business guide book http://www.humanrights.gov.au/disability_rights/buildings/missed_business/index.html)
11. Writing letters to the editor
Letters to the editor should be short, sweet and to the point. Cover one issue per letter, make it personal and use no more than 250 words. Follow the guidelines for letters to the editor that most newspapers print on the same page as their letters.

Here is an example of a letter to the editor:

Letterhead

Date

Re: Access to the new library

Dear Sir

I find it highly disappointing that the designers of the new library did not take people in wheelchairs into account when they designed and built it. 

I have been a library user for twenty years and in a wheelchair for fifteen of them. I now find myself unable to use the front door of the library. The actions of the designers and builders mean that I and about a third of the library users are being forced to use the rear entrance and are being treated like second class citizens. 

Our money was used to build the library and we are forced to use the tradesmen’s entrance. This is not good enough. The entrance needs to be changed in order for it to be wheelchair accessible as soon as possible.

This situation would not have occurred if we had an Access to Premises Standard that reflects our rights as Australian citizens. I call on both the State and Federal politicians to introduce Standards that allow all of us to use our community as intended.
Yours sincerely

Mike Wheelin

Heretoun

Phone xx xxxx xxxx

If you would prefer to be anonymous, sign your name and request for it to be withheld from the public. 

Your signature would look like this:

Yours sincerely,

Mike Wheelin

Heretoun

Phone xx xxxx xxxx

(I would like my name and address to be withheld if this letter is published)

The editor needs to know who you are but doesn’t have to let their readers know—your privacy will be protected if you request it.

12. Writing a media release

A media release (also know as a press release) is a one page article about a single issue that is sent to media outlets in order to get them to cover the story. Media releases can also be used on an organisations’ website as an information source for members, stakeholders and other interested parties. 

The reason to write a media release is to get a journalist to call you in order to cover your issue as a story for their newspaper, magazine, radio or television news. 

At other times the media release can act as a notice to inform people about a public meeting, an issue, or to provide public support for an issue or statement made by another group.

A good media release makes a single point that has not been made before or will be new to the people reading about it. The best way to do this is to include a personal story that highlights and personalises the issue being discussed.

If, for example, the issue you are campaigning for is Access to Premises, you will have many points to make on a wide range of issues. A press release that says that everyone should have access to everywhere means very little to a newspaper or television journalist. This is because this isn’t news. 

Broad statements rarely make the news. Specific statements make the news, and if you include how it affects a specific person or group of people it will have an even better chance of being covered. 

13. Some tips

· Make a list of the media outlets in your area. 

· Find out which journalist covers social, welfare and/or disability issues and send the press release directly to them. 

· Follow up with a phone call the next day to see if you have generated any interest in your story. 

· Be prepared to be interviewed on the phone there and then. 

· The journalist might just take advantage of the fact that you called them and may write something even if they have no immediate need for it. 

If you can get your media release to closely match the wording and style use by your target publication then you will have a better chance of it being covered.

Example:
Your Organisation’s Letterhead

Immediate Release

One third of users unable to use new library

People with disability are going to protest the fact that they can’t use the front doors of the new library at its official opening tomorrow lunchtime. 

“The architects didn’t even consult with us,” said Mike Wheelin a senior disability advocate. “The front steps have been built so that nearly a third of the people using the library will not be able to use the front door. We will be forced to use the back door which is just wrong,” he said.

This situation would not have occurred if we had an Access to Premises Standard that reflects our rights as Australian citizens. We call on State politicians to introduce changes to the building law that allow all of us to access our community.
Mr Wheelin and other members of the Heretoun Disability Advocacy Group will be protesting against the discrimination of people with a disability at the library opening tomorrow at 1:00 pm.

Contact: Mike Wheelin XX XXXX XXXX

The second release uses a quote from someone and uses language that the average person on the street will be able to understand. The headline shows it is relevant to a large segment of the media’s audience. The first sentence tells the whole story; the rest of the statement fills in the details.

The basic outline of a press release looks something like this. The press release should only take up one page and can be faxed or emailed to the media outlets you have researched. 
Organisation Letterhead

Immediate release 

This means that it can be published as soon as the media outlet likes. If you want something delayed you can say Embargoed till <Time> <Date>

Headline 

Make it read like it would if it was in the newspaper

First Paragraph

Tell the whole story in as few words as possible. The first sentence should have all the information needed to get the story across. The next few sentences back up the first sentence. This is so the editor only has to publish this paragraph in order to tell the story.

The second paragraph onward

Add other details. Start with general details and get more specific with each paragraph. If you cut off the bottom paragraph the story should still make sense. The same goes if you cut every paragraph from the bottom up except the first one. This is how most news articles are written.

Contact Details

If you are working as a group, make one member the official spokesperson for the whole group. Make sure they understand the issues and if possible look ‘the part’ when photographed. 

Once you have the media release finalised send it out using the media list you gathered when you were collecting names, statistics etc.

Make sure that you have any alternative communication methods you need organised before the journalist calls. You are asking them to cover your story -- make it easy for them to do this and they will be happy to talk to you again and again on the issues that are important to you, them and their customers.
14. Writing for a newsletter or a blog/web page

Ask around the organisations in your local area or the organisations you are a member of to find a newsletter in which to publish your article or notice. An email or phone call to the office of the organisation will let you know if there is a newsletter published and the details. Be sure to get the name of the editor, publication date and a contact phone number and/or email address.

Then it is a matter of contacting the editor and finding out if they are interested in your article. Ask them what length and style they prefer and whether they accept photographs or other images.

The preferred style for writing for newsletters varies from editor to editor. Some will accept whatever you offer them and only check for good spelling and grammar while others have a very definite style.

Remember to write the article so that it is relevant to the audience of the newsletter. You can cover the same points and make them relevant to people with disability, parents and carers, professionals working for support services, the general public and any number of other special interest groups. The secret is to use examples that relate directly to your target audience and write it in a language they can relate to and is easy to understand
15. Speaking to your community
Calling up a radio program can be an extremely powerful way to communicate your concerns; however it can also be a little scary. The better prepared and more focused you are, the better you and your key points will come across.

Remember that most talkback programs are looking for ‘controversy’. Expect confrontation, and expect that your time on air will be short.
Don’t be rude to the host. Remember that the audience probably likes and identifies with the host, so how you treat him or her will colour their impression of you and the views you express. 
16. Preparation

Be familiar with the format of the show and how the broadcaster operates (i.e. how many calls do they take on an issue, how much time do they give each caller, how sympathetic the host is on social justice issues generally). 

Think about who listens to the program and why they listen to the program—these are the people you will be talking to. 

Plan what you are going to say. Have that plan written down in front of you. Make sure your message is short and clear. 

Use plain English and try not to use jargon or acronyms.

Tell your story and how the issue affects you personally. People are always more interested in the human impact of events and issues. 

17. How would this change affect you?

The focus of your call to a talkback radio station is how you and your family would be personally affected. Here is a suggested way of raising the issue:

“Hello, my name is <your name> and I am ringing in because I have a disability and I am concerned about not being to get in to most of the businesses in town.”

Then tell your story. This should only be about 5 or 6 lines. For example 

I was diagnosed with Multiple Sclerosis x years ago. At the time I was managing a retail business and doing okay. I now have to use a wheelchair to get around. The shop I was working in moved to the second floor of a new building recently and there are now steps going up to the doorway. I can’t get my wheelchair up those steps and have now lost my job because of it. I think the government should make it compulsory for new building to be accessible for people in wheelchairs at all levels.
Once you’ve given some basic details, the presenter may have some questions to ask you and you can elaborate further on the impacts.

Make it clear that the only reason that you are calling is that there are no set rules about making buildings accessible and you can’t find work or do your shopping because you can’t get in to the buildings. 
Don’t make false claims or exaggerate your situation or experience – it will only undermine your credibility in the long run.

Focus on your key message and don’t get side tracked by any other callers or the broadcaster.

End on a positive note and thank the broadcaster.

18. Staging a media event and press conferences

There are press conferences and there are media events. 

Press conferences are typically characterized by highly controlled, formalized settings featuring official speakers delivering scripted comments, with a question and answer session following. They are usually held indoors in an office-like space or briefing room. They often are called to respond to some news development, such as releasing a statement, or they make news themselves, such as releasing a report or making a newsworthy announcement.

Media events usually feature more spontaneity and contain an element of staging, drama, colour, action and surprise. While press conferences can present a visual image, media events usually feature more photo opportunities and hence are more attractive to television.

Media events will work best for the Access to Premises Campaign. Showing people with disabilities in action will reinforce the message that people with disability are ready, willing and able to speak out about the lack of access to their local communities.

Getting media coverage is always a challenge; there are many worthy causes that you are in competition with, but it is very important to dramatise and visualise your news to make it more interesting and appealing. Instead of simply releasing statistics or a statement, organise a rally, vigil, protest or street theatre action that drives home your message. Outside a Member of Parliament’s office is always a good place. If you let them know before hand they won’t try and stop it.

Remember at a media event never have more than two people speak and always keep the speeches short.

When planning your event think in pictures – keep asking yourself “how will this look?” and “what message will these pictures give to those looking at them?”

It is a good idea to check out your media event plans with other groups to see if they have any ideas for improvement or if they would like to participate; the more people that show up the merrier the event.

Keep the event short: 1 hour maximum!

Have a running sheet for the event – send it out to the media a few days before the event as well as on the day of the event. This can be in your media kit which includes your media release and any contact details you might have for people involved in the event.

Make sure you have someone greeting the media personally, remember the media won’t all arrive at the same time so you may need more than one person doing the meet and greet. 

Make sure you introduce them to the leaders and speakers at your event. 

Look after the media, make sure they are comfortable and taken care of, be a resource for them in terms of securing interviews and other information.
19. Producing Flyers and Information Sheets

The Human Rights and Equal Opportunity Commission have put together a booklet called “Missed Business?” which is a guide for local businesses on how to make their business more accessible. 

It is available as an Acrobat PDF document and as a Quark page layout document on CD Rom. The Missed Business web site has more details. http://www.hreoc.gov.au/disability_rights/buildings/missed_business/index.html
You could put this information into your own flyer or information sheet with some of the personal stories you have collected, plus your summary results. 

The appendix has other facts and figures you can put in your flyers and information sheets.

These can then be:

· handed out at talks and presentations;
· used in a letterbox drop;
· attached to media releases;
· attached to letters; or
· made available at your local library and community groups.
20. Creating and using images

We live in a world where a picture speaks more than a thousand words. A photo taken at just the right time and given the right publicity can change the way people think about an issue and the way the world works.

The use of images, photographs and art works is a powerful campaign tool.

Work from photographers like Harvey Finkle http://www.harveyfinkle.com/index.html and Tom Olin http://www.mouthmag.com/olinpage.htm document the activities of disability rights activists and the lives of people with disability in our society.

There are a number of ways you can use photography and other art forms as a tool for change. 

Form a partnership with a local school, TAFE or arts body and hold an exhibition of photographs and/or visual art projects on the theme of Access to Premises. Make sure the images and art works show local people and local locations. You may even be able to negotiate the use of your town hall or local library as a gallery to show the works produced.

Put the artwork and/or images on the Internet as an online exhibition and promote it locally. There are free website hosting companies available as well as the possibility of getting an organisation with an existing website to co-host your online exhibit.

Online services include places like flickr http://www.flickr.com and Picasa Web Albums http://picasaweb.google.com/.

Use the art and photographs as postcards with a message on the back that can be posted to your local council or State Members of Parliament or a poster that can be placed around your area to highlight how the issue affects local people.

Include photographs with information you send to the media. They may not use them but it will help show the reality of what you are campaigning for.
A good example of using photos to illustrate how the Building Codes of Australia can be used correctly is The Good, The Bad and The Ugly project released by HREOC. You can find it at http://www.humanrights.gov.au/disability_rights/buildings/good.htm
If you have anyone in your group who is a budding film maker, make a short documentary or short film about accessing your community. You can then use websites like:
· YouTube http://www.youtube.com/;
· ATOM films http://www.atomfilms.com/home.jsp; and 
· Google video http://video.google.com.au/ to share the film with others.

Phase 3: Lobbying your State Government

21. How to write to your Local Member of Parliament and your Local Council member

There is a general Government webpage at http://www.gov.au/ from where you will be able to find details of both Federal and States/Territory Governments as well as Local Government websites including lists of members of parliament and their contact details.

Although your letter will be at the most two pages long, you may find that you will have a lot more information to send along with it. The best strategy is to attach any extra information to the letter and refer to it in the body of the letter.
The attachments can be things like, annual reports, copies of other letters, brochures, flyers, stories from people who have been affected by not being able to access their local community. Make sure the attachments are relevant to the issue you are writing the letter about and that they are appropriate to the person or  level of government you are writing to.

If you are using email instead of paper mail then do not include attachments. Many organisations block email attachments so the person you are trying to contact may not even get to see your email. It would be better to either provide links from your email to a webpage or website where people can download or view the documents over the Internet.

If you don’t want to go about putting documents on to the Internet, you can invite the person sent the letter to call you if they want more information. By inviting them to call you, you are inviting them to become part of what you are aiming to achieve. If you have not heard from them after three weeks give them a call and ask them for any feedback they might have based on what you sent them. 
This works for paper based mail as well. The only difference is that you may need to give the person a week to receive and read the materials.

22. Writing to your local member of parliament
The letter below is a sample of what you might say. The text would work as both an email or paper-based mail campaign. The major difference is that you need to write shorter sentences in an email as people read words differently on the computer than they do on paper. You can also include links to other web pages, videos, photographs and other materials that may be useful to back up your campaign.
YOUR ADDRESS

The Hon. Jane Member

Local Member’s address
Date

Re: Access to Premises Standards

Dear Ms Member,

I am writing in order to ask for your support in assisting people with disability living in <name of your town or suburb> to access our local community so we can assert our rights as citizens of Australia.

We would like to <list what activities you would like to do but can’t due to lack of access to buildings> but find we are unable to do so. This is due to the fact that we cannot enter many of the buildings in <name of town or suburb> in order to work, conduct business, shop, or take part in other activities that enrich the lives of many of our families and friends.

Up until now people with disability have had to rely on individual businesses and services to provide an office or shopfront that we can access as freely and independently as any other member of our community. Unfortunately, of the <total number of businesses> businesses on <name of main street> only <number of accessible businesses> are accessible to people with disability. This could change if there was a uniform requirement for premises to be accessible.

This situation would not have occurred if we had an Access to Premises Standard that reflects our rights as Australian citizens. I call on both the State and Federal politicians to introduce Standards that allow all of us to use our community as intended.

There should be a process in place to ensure that we will be able to access commercial premises regardless of whether we have a disability or not. This process needs to take place as quickly as possible.
We would like you to ensure on behalf of the people with disability in <name of your electorate> that any access standards  developed or adapted by <your State or Territory here> provide full and complete access to newly built and/or renovated commercial premises.

I/We look forward to meeting with you to discuss this issue at your convenience. I/We can be contacted on <phone number> or via the address above if you would like more information.

Yours sincerely

Your Name/Group Name

23. Writing to your Local Government 
A phone call to your local council office will let you know who your local Mayor or Shire President is as well as their postal details.

It is important to let them know about the issues faced by people with disability and accessing the community. Local governments are ultimately responsible for the way the Standards and the planning codes are administered. 

The letter could look something like this:
YOUR ADDRESS

The Mayor’s Address

Date

Re: Access to Premises Standards

Dear Mr Mayor/Shire President,

I am writing in order to ask for the council’s support in assisting people with disability living in <name of your town or suburb> to access our local community.

We would like to <list what activities you would like to do but can’t due to lack of access to buildings> but find we are unable to do so. This is due to the fact that we cannot enter many of the buildings in <name of town or suburb> in order to work, conduct business, shop, or take part in other activities that enrich the lives of many of our families and friends.

Up until now people with disability have had to rely on individual businesses and services to provide an office or shopfront that we can access as freely and independently as any other member of our community. Unfortunately of the <total number of businesses> businesses on <name of main street> only <number of accessible businesses> are accessible to people with disability. This could change if there was a uniform requirement for premises to be accessible.

This situation would not have occurred if we had an Access to Premises Standard that reflects our rights as Australian citizens. I call on council members to write to and encourage State and Federal politicians to introduce Standards that allow all of us to use our community as intended.

There should be a process in place to ensure that we will be able to access commercial premises regardless of whether we have a disability or not. This process needs to take place as quickly as possible.
We would like you to ensure on behalf of the people with disability in <name of your town or suburb> that any access standards  developed or adapted by <name of your local council area> provide full and complete access to newly built and/or renovated commercial premises.
I/We look forward to meeting with you to discuss this issue at your convenience. I/We can be contacted on <phone number> or via the address above if you would like more information.
Yours sincerely

Your Name/Group Name

24. Conclusion
Use the ideas in this kit and add your own to educate your local community, the media, leaders and policy makers in your community about the issues faced by people with disability. 

The appendix contains facts and figures you can use in your campaign, plus links to other tools and information on Access to Premises, as well as guidelines and information on how to campaign successfully.

Remember keep the message simple, clear and to the point.

· We want access to the same buildings as everyone else. 

· We want to be able to shop, work and experience our culture just like everyone else. 

· Anything less than that is discrimination.
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Appendices
Key Issues on Accessing Premises 

25. People with disability are a part of the Australian community

As of 2003:

· One in five Australians has a disability (3.95 million people). 

· Approximately 3.4 million people (15.2% of all Australians) have some form of limitation affecting their ability to perform everyday tasks such as communicating or providing self care, or have mobility difficulties. Most (76% of people with disability) have one or more limitations in performing everyday tasks.
· 53% of people with disability over the age of 18 have a job.

· 99% of people with disability live at home or in some form of private dwelling.

· 61% of people with disability require some form of assistance with activities of daily living.

· Every Australian needs to enter a business premises to access a service, to buy something, to go to work or to attend a public or cultural event.

· The number of business premises that cannot be accessed by people with disability is unknown – there are no accurate and/or reliable figures available.

The source of these facts is:

Australian Bureau of Statistics (2004) Catalogue number 4430.0 – Disability, Aging and Carers, Australia: Summary of Findings, 2003

Accessed on the internet at:

http://www.abs.gov.au/ausstats/abs@.nsf/Latestproducts/4430.0Main%20Features12003?opendocument&tabname=Summary&prodno=4430.0&issue=2003&num=&view
26. Providing Access to Premises is a legal obligation
Providing Access to Premises is a legal requirement under the Disability Discrimination Act 1992 (Cth) (DDA).

According to the dictionary Access means:

· A means of approaching or entering a place.

· The right, opportunity, or ability to use, approach, meet with, or enter.

Premises are defined as:

(a) A structure, building, aircraft, vehicle or vessel; and 

(b) A place (whether enclosed or built on or not); and 

(c) A part of premises (including premises of a kind referred to in paragraph (a) or (b)). 

The DDA states in Section 23 (Access to Premises) that:

(1) It is unlawful for a person to discriminate against another person on the ground of the other person’s disability or a disability of any of that other person’s associates: 

(a) by refusing to allow the other person access to, or the use of, any premises that the public or a section of the public is entitled or allowed to enter or use (whether for payment or not); or 

(b) in the terms or conditions on which the first mentioned person is prepared to allow the other person access to, or the use of, any such premises; or 

(c) in relation to the provision of means of access to such premises; or 

(d) by refusing to allow the other person the use of any facilities in such premises that the public or a section of the public is entitled or allowed to use (whether for payment or not); or 

(e) in the terms or conditions on which the first mentioned person is prepared to allow the other person the use of any such facilities; or 

(f) by requiring the other person to leave such premises or cease to use such facilities. 

The Premises Standard will provide technical details to assist in the design and provision of premises that can be accessed by anyone. If someone complies with the proposed Premises Standard when building new buildings or renovating existing buildings they can be sure they are meeting their responsibilities under the DDA.

27. People with disability are discriminated against
Systemic discrimination happens to people with disability on a daily basis. Laws, rules and the way that the community operates stops people with disability from being able to participate fully in the day-to-day activities that people without a disability often take for granted.

Providing Access to Premises will help in breaking down some of the barriers that people with disability face and encourage all members of a community to work together.

28. What can be done about Discrimination?

A list of disability legal and advocacy services can be found on the HREOC website at http://www.hreoc.gov.au/disability_rights/links/DDALAS.htm
More details at how to make a formal complaint can be found on the HREOC website at: http://www.hreoc.gov.au/complaints_information/index.html
Access to buildings and services: Guidelines and information
http://www.hreoc.gov.au/disability_rights/buildings/guidelines.htm
Good Bad and the Ugly

http://www.hreoc.gov.au/disability_rights/buildings/good.htm
Missed Business 

http://www.hreoc.gov.au/disability_rights/buildings/missed_business/index.html
Access Audit Check List
There are three questions you need to ask in order to find out if a local business is accessible for you:

· Can you enter and exit the business premises easily?

· Can you find your way around the business with the same level of safety and confidence as any other member of the public?

· Can you conduct your business with the same degree of customer service that any other member of the public would receive?

If you answer no to any of these three questions it means that the business may have access issues that need to be fixed.
The point is not to perform complete access audits on every business in your local area (though you could if you feel like it). The point is to highlight how accessing your local community is difficult for you and for other members of your community and what needs to be done in order to make it easier for everyone.

A simple access questionnaire like the one below will provide the basic details needed to show what needs to be done to make an individual business accessible. 

If the list does not suit your needs because you do not have a physical disability but you still find it difficult access building for other reasons, feel free to use it as a model for a list of your own. Provided you are consistent in how you apply the checklist, you should be able to highlight those buildings in your community that are inaccessible to you in a way that is very difficult to argue against.

For the purposes of an Access to Premises Campaign you need to be able to show that out of X number of businesses in your area only Y number are able to be accessed by people with a disability. 
More detailed information about access audits can be found at the HREOC website <http://www.hreoc.gov.au/disability_rights/buildings/guidelines.htm>
The purpose of this check list is to enable you to record if a business and/or building is accessible to you. While it covers many of the issues that are addressed by the Access to Premises Standard, it does not require that the Standard be met – this checklist only requires that you are able to go where any member of the public goes with the same degree of effort. 

The three questions to ask yourself are:

· Can I enter and exit the business premises easily?

· Can I find my way around the business with the same level of safety and confidence as any other member of the public?

· Can I conduct my business with the same degree of customer service that any other member of the public would receive?

Street Address:________________________________________
Town:______________​​​_ Post Code: __________State: _______
Tick the statements below that are true for you and the building you are visiting.
Getting into and out of the business premises
· I am able to get from where I parked or where I was dropped off to the entrance door.
· Where there are stairs there is a handrail, the stairs are non-slip and the edges of the steps are clearly marked.
· Where there is a ramp it is easy to find, has hand rails and is not too steep for me to use.
· I am able to get through the entrance door easily. 
· The door is auto-opening or has lever handles that I can easily reach and use. 
· The door is not too heavy for me to open and close by myself.
Finding your way around the business

· There is enough space for myself and others to move around easily and not to feel crowded. 

· If there is a carpet it is low pile carpet and wrinkle free with fixed edges.
· Hard floors, like vinyl or timber are not slippery when wet.

· All raised edges on the floor are easy to see and pass over without tripping me up or blocking my wheelchair.
· If there are businesses or services on upper floors, I can get to them.

· Where there is a lift to another floor I can easily find it and use it.
· The lift is big enough for me to use with other passengers with ease and comfort.

· I can easily use the buttons in the lift to select the floor I want to go to.
· There are accessible toilets close to other toilets, and they are easy for me to access and use.
· I don’t need to ask anyone for a key when I want to use the bathroom.
· There is enough lighting that I can see the faces of staff as well as the products on the shelves.

· I can easily read all signs and understand their meaning.
· Where I cannot see signs, I can still find my way around easily and will little effort or fuss.

Customer Service
· It is easy for me to identify who the staff are and to approach them for any help I may need.

· If there is a checkout lane, I am able to access it and all other customer services easily.

· Where there is a queuing system I can access it and know when it is my turn to be served.

· Staff treat me with the same degree of respect and dignity as they do people without a disability.
· There is a counter low enough that someone who is short, who uses a wheelchair, or needs to sit down can do so comfortably and is able to see and speak to the person assisting them.
· All information is presented in a way that is easy to access for people who have difficulty seeing, hearing, reading or understanding it.

· The change room (if present) has sufficient space for me to try on clothing with the same degree of privacy and comfort as any other customer.
· When I am at a coffee shop or a restaurant it is easy to sit at the table and enjoy the company of others without feeling like I am being treated any differently to anyone else.

Resources

Here are some websites that may be useful in helping you to develop a local campaign. 
This list is not designed to be complete nor will it meet everyone’s requirements. The websites are not focussed specifically on disability issues but are more general in nature and address issues that are faced by all campaigners regardless of the nature of the campaign they are running. 
General guidance has been provided on how to write media releases and blogs. Information on how to generate publicity has also been included. These resources are geared at not for profit organisations and small to medium enterprises (small businesses).  You can adapt them to suit your purposes, or use the ideas they contain to develop your own tools and resources.
Being able to find, adapt, and use information on the Internet and in a library is one of the core skills needed by a campaigners in the 21st century. Seeking specific information by using the Internet or your local library and using the tools you develop helps build your skills as a community advocate.

Community Development

There are many definitions of what a community development worker is and what they do. If you are working with a specific group of people, including your peers, to help build a better community for you to live in, then you are doing the job of a community development worker.
The handbooks below have been developed and used by community campaigners who are writing about the tools and methods they have found to be useful in achieving their goals.

Feel free to pick and choose what you want to use from these sites. The way you adapt them to suit your needs and situation will make them more personal and, in the long run, more powerful as a set of tools to be used for social change.

The Citizen's Handbook: http://www.vcn.bc.ca/citizens-handbook/
Any group looking at developing a local campaign can use this handbook. It is based in Canada, which is very similar socially to Australia. Most, if not all of the ideas can be easily adapted to meet the needs of Australian advocates. If you find the information useful keep an eye out for the book based on the information on this site.
Activists Handbook: http://www.protest.net/activists_handbook/
From their front page:

This is your world. You can do something to change it.

The articles in this handbook are republished from Activism 101 and the Freedom Writer. They tend to be amero-centric, and some of them talk specifically about countering the religious right in the US but even with these biases they are a pretty good practical introduction to being politically active.

The Midnight Special Law Collective has produced a better activist handbook. You should check it out. It deals more with large direct action type activism.

Publicity Tools

If you want to change your community, you need to get the community on side. This takes a number of things including the ability to get publicity for your campaign.
You can use the media as well as word of mouth to get your message across. Media releases will help you work with the media and Internet blogs and other forms of websites help getting your message out to the public.
Media Releases
Mediabay is the place to go to find contact details of media outlets you can use for your campaign. It is free to access information about contact details for magazines, newspapers, television and radio stations across Australia.

http://www.mediabay.com.au/
Ourcommunity.com is an Australian resource for community groups. This page in media releases is geared specifically for non profit organisations in Australia and contains some very good advice on how to write your press release and get it out to the media (and the public) so it can start working for you.
http://www.ourcommunity.com.au/marketing/marketing_article.jsp?articleId=1575
Write Group Limited are plain English writing specialists based in New Zealand. They have lots of good advice on their website. This page tells you how to write a media release.

http://www.write.co.nz/mainsite/HowToWriteAMediaReleaseThatGetsRead.html
OzMedia’s guide to writing press releases for media release distribution has good information on how to time your release so it gets noticed  by the right people in time for them to do something about the information your are providing.
http://www.ozmedia.com/how-to-write-a-press-media-release.html
The Getting Attention blog is a source of ideas, tactics, and tips for non-profit communicators focused on helping their organizations succeed through effective marketing.
http://www.gettingattention.org/my_weblog/2006/04/the_new_rules_o.html
Media Team online tools is a series of PDF files and web pages that provide information to non-profit organisations around various aspects of communication including communication to the media, the public and to your clients.

http://www.mediateam.com.au/onlinetools.aspx
Blogs
Blogs or Web Logs have been around since the late 1990’s. Based on the idea of keeping and writing a journal, they are easy to use and there are any number of free hosting services that allow you to set one of up your own.
Have Fun • Do Good is a blog for people who want to make the world a better place AND have fun! This is written by someone who is doing what she is talking about. Her 5 Tips to Start a Non-profit Blog article is a great place to start if you want to start and write your own blog.

http://havefundogood.blogspot.com/2007/01/5-tips-to-start-nonprofit-blog.html
Katya's Non-Profit Marketing Blog is just that. In her own words “Welcome to my personal blog on Robin Hood Marketing—the concept of stealing corporate savvy to sell just causes—and my life as a marketer, from Washington DC to Madagascar to points in between.”
http://www.nonprofitmarketingblog.com/
Publicity
Publicity Hound Joan Stewart shows you how to use free publicity to establish your credibility, enhance your reputation, position yourself as an expert, sell more products and services, promote a favourite cause or issue, and position your company as an employer of choice. This is where you get to see how to use Champagne tools on a Beer budget. Use the ideas to develop your own. 
http://www.publicityhound.com/
Access to Premises Documents
Improving Access to Heritage Buildings: http://www.ahc.gov.au/publications/generalpubs/access/index.html
Improving Access to Heritage Buildings tackles very difficult issues such as this and should be of great practical help to all those responsible for providing access and interpretation to culturally significant places. It discusses the legal framework that underpins equity issues, sets out strategies to identify and resolve access requirements and provides hands-on solutions from around Australia.

The draft premises standard and small business: http://www.humanrights.gov.au/disability_rights/buildings/advice_1005.htm
This is the text of a letter from Commissioner Ozdowski on 4 October 2005 in response to a request from the Australian Federation of Disability Organisations for views on the effect of the draft Disability Standard on Access to Premises on small business and in particular small business operating out of existing buildings.

Access to buildings and services - draft guidelines and information: http://www.hreoc.gov.au/disability_rights/buildings/guidelines.htm
These guidelines have been released by the Human Rights and Equal Opportunity Commission as a draft.

Australian Building Codes Board (ABCB) Access for People with Disabilities: http://www.abcb.gov.au/index.cfm?fuseaction=DocumentView&DocumentID=98
The Building Code of Australia is produced and maintained by the Australian Building Codes Board (ABCB) on behalf of the Australian Government and State and Territory Governments. The BCA has been given the status of building regulations by all States and Territories. These are the pages that provide information about the Access to Premises Standard and the Building Codes.

http://www.access.asn.au/index.html
The Association of Consultants in Access, Australia Inc (ACAA) website includes further links to mostly access-to-premises-related sites as well as information on Access Auditing and Consulting.

Laws and Complaints

Disability Discrimination Act 1992: http://www.austlii.edu.au/au/legis/cth/consol_act/dda1992264/
This is the Act that governs anti-discrimination laws for people with a disability in Australia.

Human Rights and Equal Opportunity Commission Complaints Information: http://www.hreoc.gov.au/complaints_information/index.html
This page has information on lodging a complaint if you have been discriminated against as a people with a disability.

Access for All Alliance Inc v Hervey Bay City Council [2004] FMCA 915 (1 December 2004): http://www.austlii.edu.au/au/cases/cth/FMCA/2004/915.html
This is a ruling affecting people with a disability wanting more access and dignity in their community.

Other Information

There are a number of good resources available from international organisations. An Internet search for “disability access <name of country>” or “disability Access to Premises” will bring up a variety of sites that may be of interest to you. The more specific your search the better the quality of information you will receive from the search engines.
If you are interested in how to use an Internet search engine to find more information but are unsure how to use one try looking for the help pages on your favourite search sites. 
Some search engines that you may find useful are listed below:

Google: http://www.google.com.au/support/?hl=en and Yahoo: http://help.yahoo.com/help/au/ysearch/ are two of the most popular search engines today. They are usually the first place most people go when looking for information on the Internet.
Ansearch: http://www.ansearch.com.au/help/ is an Australian site that defaults to looking for information in Australia.
There are search engines that search other search engines. These can be useful as the information you are looking for may not always turn up in your favourite search engine. 

Dogpile: http://www.dogpile.com/ (click on tools and tips) is one of the more popular sites that can be used to search other sites.

Here are a couple of links to sites that list literally hundreds of search engines that may be of use to you. They also have articles on how to use search engines and how to use them to help market your organisation, cause or message to as many people as possible.

Search Engine Guide: http://www.searchengineguide.com/
Search Engine Colossus: http://www.searchenginecolossus.com/
Media Targets Checklist

Use this check list to plan out what activities you are going to target at which groups. Feel free to change it to suit your needs.
	Media Targets Checklist

	Target group
	Letters
	Post cards
	Phone calls
	Posters
	Blogs
	Email
	Media release
	Media event
	Phone Calls
	Public talks

	Members of the public
	
	
	
	
	
	
	
	
	
	

	People with a disability 
	
	
	
	
	
	
	
	
	
	

	Family and friends of people with a disability 
	
	
	
	
	
	
	
	
	
	

	Members of Parliament
	
	
	
	
	
	
	
	
	
	

	Local Councilors
	
	
	
	
	
	
	
	
	
	

	Disability Organisations
	
	
	
	
	
	
	
	
	
	

	Community Groups
	
	
	
	
	
	
	
	
	
	

	Local Businesses
	
	
	
	
	
	
	
	
	
	

	Service Organisations (RSL, CWA, Rotary etc)
	
	
	
	
	
	
	
	
	
	

	Faith-Based Groups
	
	
	
	
	
	
	
	
	
	

	Parenting Groups
	
	
	
	
	
	
	
	
	
	

	Local Schools
	
	
	
	
	
	
	
	
	
	

	Local Celebrities
	
	
	
	
	
	
	
	
	
	

	Television
	
	
	
	
	
	
	
	
	
	

	Radio
	
	
	
	
	
	
	
	
	
	

	Newspaper
	
	
	
	
	
	
	
	
	
	

	Other media
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